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For Immediate Release 
 

NATIONAL GEOGRAPHIC TRAVELLER (UK)  
THE 2012 HOT LIST www.natgeotraveller.co.uk/hotlist2012 

 
LONDON (14 December 2011) — National Geographic Traveller (UK) has put together its 2012 Hot List 
in the Jan/Feb 2012 issue, featuring a month-by-month guide to next year’s top travel spots, packed with 
tips and inspiration for even the most jaded globetrotter. Canvassing the opinion of more than 50 experts 
— from tour operators to travel journalists, tourist boards to guidebook writers — we’ve uncovered the 
year’s must-see spots and must-do dates. www.natgeotraveller.co.uk/hotlist2012 
 
Pat Riddell, editor of National Geographic Traveller, said: “Instead of listing the top 10 destinations for 
2012 we thought we’d try something different and came up with a different idea for each month. From the 
familiar to the less-discovered, natural phenomenon to special events, it’s the ultimate month-by-month 
destination planner for 2012.” 
 
 

The Hot List 2012 
January: Burma - Creating some of the biggest buzz of the year as 
tourism is given the seal of approval by pro-democracy leader Aung San 
Suu Kyi and her National League for Democracy (NLD) party. 
 
February: Northern Lights - NASA is predicting 2012 (and 2013) to 
feature the biggest natural firework display in half a century with the start 
of the ‘solar maximum’ — a peak in the sun’s 11-year cycle fuelling 
spectacular displays from Aurora Borealis, aka the Northern Lights. 
 
March: Indochina - New direct flights to Vietnam began 8 December with 
Vietnam Airlines, flying from Hanoi and Ho Chi Minh to Gatwick, putting 
the country — and neighbours Cambodia and Laos — within easier 
reach. 
 
April: Cities - Canada’s Halifax will honour the sinking of the RMS Titanic 

on 15 April 2012 with an exhibition and events; Vienna marks the 150th anniversary of Klimt’s birth in 
Vienna; Miami sees the opening of a whole host of new cultural centres such as the new Adrienne Arsht 
Center for Performing Arts; Stockholm is indulging in the Steig Larsson Millennium-themed spotlight; and 
Helsinki is Europe’s 2012 Design Capital. 
 
May: Croatia - With the coolest Adriatic country set to join the EU in the summer of 2013, many of our 
experts flagged it up a as a great value-for-money destination.  
 
June: Bank Holiday Bonanza - The 2012 bank holiday, in honour the Queen’s Diamond Jubilee, won’t 
quite be the bumper break of May 2011 but there’s still time to cram some domestic travel into the four-
day weekend (1-4 June).  
 
July: Escape The Olympics - Get back to nature and head to Africa on safari and completely bypass the 
Olympics. July is the traditional dry season for many of the continent’s big game destinations – and the 
best time to spot wildlife – lodges across Africa are primed for business… 
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August: Europe By Rail - We’re championing an InterRail renaissance for summer 2012. A green and 
serene way to see Europe, the rail pass, which turns 40 this year, launched in 1972 as a Europe-wide 
train ticket for under-21s, costing £27.50 and covering 21 countries, from Ireland to Italy.  
 
September: Egypt - After the Arab Spring uprisings and protests in Cairo in November, Egypt is 
gradually picking itself up and tour operators are expecting a revival in early 2012. We’re predicting great 
deals but as always check FCO advice before you go… 
 
October: China - It’s been upcoming for years, and 2012 will see China further open up to the West as 
more look to explore its relatively unknown regions, from new cruises to new flights. 
 
November: Solar Eclipse - The 2012 total solar eclipse is set to be more remarkable than usual, with 
few convenient observation points – if you’re heading Down Under to north-east Australia and out across 
the South Pacific Ocean towards Chile, you might glimpse a peak. 
 
December: Ecuador - Often seen as a staging post for travel to the archipelago made famous by 
Darwin, this is the year to go beyond the Galápagos Islands and discover Ecuador’s Mindo cloud forest, 
and its capital, Quito.  
 
For more on the above visit: www.natgeotraveller.co.uk/hotlist2012 
And get a taster of our new 26-page digital sample of the Jan/Feb 12 issue: 
www.natgeotraveller.co.uk/jan12 
 
 

 
ALSO INSIDE 

• Subscription gift: GBP£11.90 for seven issues – and a free gift (a 
rucksack/across the body bag) while stocks last. Don’t miss out.  
Promo code: NGTJANFEB12. www.natgeotraveller.co.uk/subscribe 

• National Geographic Traveller (UK) is published seven times a year, 
with a cover price of GBP£3.85, via subscription and on newsstands. 
Visit www.natgeotraveller.co.uk for more information.   

 
Find us on Facebook: http://www.facebook.com/NatGeoTraveller  
And Twitter: http://twitter.com/NatGeoTraveller 
 
 

Notes 
 
National Geographic Traveller (UK) is published under license by Absolute Publishing Ltd (APL), 
from the National Geographic Society in Washington, D.C. It became the 15th local-language edition 
when it was launched in December 2010. The magazine also is available in China, Spain, Russia, the 
Netherlands, Israel, Poland, Slovenia, Latin America, Armenia, Czech Republic, Croatia, Indonesia, 
Romania and South Africa. The 180-page travel and lifestyle magazine is packed full of you-are-there 
photography, authentic travel experiences and inspiring narratives, all focused on the brand’s theme “All 
Travel, All the Time.” 
www.natgeotraveller.co.uk 
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National Geographic Traveler (USA) is the world’s most widely read travel magazine. It championed 
sustainable travel before it was cool and, eight times annually, celebrates journeys that are about place, 
experience, culture, authenticity, living like the locals and great photography. It makes a distinction 
between tourism and travel and stresses inquisitive, not acquisitive, trips. It employs storytelling and you-
are-there photography to inspire readers to pick up and go. And, with the theme of “All Travel, All the 
Time,” it eschews fashion and fluff in favour of articles that offer a strong sense of place, inspiring 
narratives that make readers take trips, and solid service information to help them plan those trips. 
 
The National Geographic Society is one of the world’s largest nonprofit scientific and educational 
organizations. Founded in 1888 to “increase and diffuse geographic knowledge,” the Society’s mission is 
to inspire people to care about the planet. National Geographic reflects the world through its magazines, 
television programs, films, music and radio, books, DVDs, maps, exhibitions, live events, school 
publishing programs, interactive media and merchandise. National Geographic magazine, the Society’s 
official journal, published in English and 33 local-language editions, is read by more than 40 million 
people each month. The National Geographic Channel reaches 370 million households in 34 languages 
in 168 countries. National Geographic Digital Media receives more than 15 million visitors a month. 
National Geographic has funded more than 9,600 scientific research, conservation and exploration 
projects and supports an education program promoting geography literacy. For more information, visit 
www.nationalgeographic.com 
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